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Introduction 
	Modern presidents have adopted the governing strategy in which they go public. This is achieved through the use of communication strategies to sell programs to the American public. Major scholars have presented arguments for the need of presidents and politicians goings to public to galvanize public support for their political agenda. Going to public has been identified as having major advantages and disadvantages of the politician to the members of the public. Firstly, it can provide the president with the support needed to implement his agenda (Kernell, 2007). However, a major backlash with the congress members can prevent the projects from having the support needed to ensure that their popularity has been achieved. Many scholars have argued that the need for the president to engage the public helps to provide support that is required to ensure that major projects have been implemented. Rallying public support is a major strategy that helps to ensure that the support has been provided to the public entities. 
Benefits of the Strategy 
	Going public is a strategy that has helped presidents and politicians to gain support that helps to influence actions, decisions and opinions of others towards their agenda. It is evident that public expectations are also set through the established means in which presidents can gain their support. Presidents can gain governing norms and influence the reaction of the public towards the decisions that have been established in the public. For this reason, there is a need to establish policies that have been supported by members of the public. This is a sure way of influencing public support and ensuring that more people have supported the existing political ideals (Kernell, 2007). 
	Going public is both a responsiveness strategy and a leadership policy that helps to focus attention of the priorities and expectation’s that have been expected by the public. It is clear that the media attention is advanced through established policies that have been set to improve the public opinion. The use of the scarce resources that have been established by the public is one of the ways to promote the public expectations. Going public usually shows that the politician cares about the opinion of the public members. For this reason, engaging the public is a greater way of advancing the presidential leadership through communication of public opinion (Kernell, 2007). 
	Going public has been used to demonstrate the priority policies that needs to be implemented. This is an efficient way of collective bargaining that helps to build policies while at the same time improving the opinions of individuals in the public. The environment for public policy is shaped through the opinions that have been achieved through public outreach programs. The going public strategy helps to enhance public involvement because it provides the masses with involvement in the decisions that have been established by the public will (Cohen, 2010). 
Disadvantages of the strategy 
	One of the main disadvantages of going to public is that the president’s ability to make deals with the congress members is undermined. This can be a major challenge for the president because it can erode his ability to engage in a political capital and can lead to a major damage of the political strategy (Wright, 2016). The effectiveness of leadership can be affected by a president who should be focused on engaging member of the congress and establish agreements that would be focused on the promotion of policies. The president can be framed as an individual whose job performance would be reduced through the established rhetoric that have been established. The political environment especially in the congress would be polarized through the establishment of public opinions that do not support the government’s policies. For this reason, establishing effective policies would promote public welfare (Jones, 2005).
	Going public cannot have a major effect on interest groups and the courts. The president’s opinion to the masses can always be overturned by the courts. For this reason, the effective presidential strategy is one that involves the engagement of many individuals in the society that help to ensure that they have been involved in shaping opinions of the public. Engaging the public opinion is always an effective strategy that ensures that there is engagement of many individuals in the society to be involved in decision making.
	Going public can also contribute to increased public scrutiny and oversight on governments agenda. The public will always have sufficient ideas and alternative solutions that ensure that public opinions have been implemented in the society. The increased use of interest groups is an effective way that ensures that there is involvement of many individuals in the society. Going to public does not provide an effective platform that ensure individuals can be able to respond to the questions of governance in the society. Exploring democratic governance should be involved to ensure that sufficient leadership has been applied by leaders (Kernell, 2007). 
Conclusions 
	To sum it up, going to public has become one of the new approaches and styles of leadership by politicians in the contemporary age. Most of the presidents go to the public through use of social media and gain public based support, which is key on selling their political agenda. It is evident that the president gets the ability to gain the much needed support which is key in selling their political agenda. Most of the presidents who go to the public have achieved improved support in influencing actions, decisions and opinion of the public through speeches. The use of rhetoric has been an improved strategy that has ensured that the president has galvanized supported that has helped to advance the modern democracy. The policy making institutions have been able to ensure that the president has gained the audience needed to make major decisions. It is clear that public decisions have been influenced by the ability of the president to make decisions that have been communicated to the public and that connect with the public members hence connect them to the current issues that affect them.
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